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ABSTRAK

Thesis  ini  membahas  tenang konstreksi retorikafeara sescorang
membangun sebuah retorika dalam pidato kampanye Bameck Obama dalam
mempengarthl dan mengarahban para pendengar. Permusalshan yanpg cdihobes
adalah (1} strategi yvanp digunakan oleh Barrack Obama dalam membangun
retorikanya berdasarkan teori dan Beebe, (2) paya bahasa yang digunakan oleh
Barrack Obama dalam mendukung retorikanya. gaya bahasa yang diidentifikasi
adalab gava bahasa berdasarkan strukiur kalimat berdasarkan struktur kalimat
menurul Gorys Kerall, (33 funpgs: bahasa berdasarkan analisa gava bahasa dan
reforika herdasarkan teoen dart Renkeema,

[ate yang dijadikan bahan analisis adalab naskah pidato Barrack Obama
di [N (Democratic Natonal Convention), Denver, pada hari Kamis tangpal 28
Apustus 2008 pukal 08:00 PM. Metode yang digunakan dalam analisis data
adalab metode padan dan metode agih, Dalam metode padan, digunakan pula
beberapa sub-jenis metode yaitu (1) translational dimana alat penentunya yaitu
bahasa lain yaitu langoe dalam hal im adalah bahass Ingens dan (2} ortograls
dimana alat penentnye adalah pengawet bahasa yaitu tulisan atav transkrip dari
pidato Obama. Dalam metode Agih, alat penentunya bemapa bagian ataw unsur
dari bahasa objek sasaran penelitian itu sendiri yaitu kalimat dan paragrap.

Dari hasil analisis diketahni bahwa jenis stratepi yang paling banyak
digunakan oleh Barmack Obama dalam membangun retorika-retorikanya adalah
dengan menggunakan dan memperlihatkan kredibilitasnya kepada pendengamya.
Strategi ini mengindikasikan scakan-akan Barrack (bama pantas dan mampu
melakukan perubahan di Amerika Serikat, Namun, dengan cara seperti inilah
pendengar dalam kampanyenya tertark dan terkesan dengan Barrack Obama
Gaya bahasa yang mendominasi dalam pidato Barrack Obama adalah gaya bahasa
pengulangan (repetisi). (raya bahasa vang lain juga ditemukan beberapa kal,
namun tidaklah schanyak paya behasa  pengolangan. Pengulanpan  terscbut
bertujuss untuk menekankan pesin vang ingin dismmpaikan oleh pembicara,
Funpsi hahasa sebagai wacana argumentalil sangatlah berperan dalam padato ini.
Wacana ini memiliki lungsi untuk mengajak seseorang untuk melakukan sesuatu
baik sceara langsung maupun secara tidak langsung, schingza fungsi retonka
dalam analisis ini terpenuhi sepanjang retorka diangpap sehapa suate penpgajakan
[ persuasi).



CHAFPTER 1

INTRODUCTION

1.1 The Backgrownd of the Study

Rhetoric means the persuasive speaking of someone having a purpose to attract
penple 1o follow and to agree with his idea, Rhetoric is the art of persuading others,
therefore thetoric and persuasion are inseparable since any definitions of rhetoric
necessarily include the idea of persuasion. The essential difference between the two is
that thetoric refers to the act ol communication from the hearer’s perspective while
persuasion refers both to the speaker’s intentions and successtul owtcomes (Charterls-
Black, 2005 8-9), Hearers are only persuaded when the speaker’s rhetoric is successful.

Barrack Obama as mme of the candidates of the United Seates of America's
peesident has vsed the rhetoric speech in persuading the awdience. Being the candidate at
przsident, he has done his speech campaigns in order to persuade the electors 1o vote him
in the Election Bay.

As proposed by Leech (19817 41}, one of the functions of language is directive
function., Tt means that this function is w affect the behavior and the adtitude of the
audience. The persuasive act on his speeches have directed all of the hearer in America,

even most people in the world impreessed by his speech. ;



Then, this research relates with the function of discourse as proposed by
Fenkeema (1993 48-49), ane of the discourse functions is to persende the heaser or the
audience, The speech of Obama can be categorized as argumeniative discourse, since the
discourse trics 1o persuade the awdience. Thus, this writing then deals with how the
speaker aftects the audiences, especially in directing them as the application of directive
functions, how he/she constriects the rhetonie m his speech and how the speaker applies

the style of language.

1.2. The ldentification of the Problems.

In rhetorie, style brings eftects to the audience, especially when the style as
applied well. By means, the successTul persuasion depends on the way ol the speaker
delivers histher idea. Thus, this ressarch will analyze the rhetoric construction wsed by
Othama in constructing and arranging well-rhetoric and the stvle of language iself. @t

needs to be emphasized that this cesearch does not discuss the syntactic construction,

Then. the problems to be analyzed here are:

1. What are the rhetoric constructions of Obama’s speech’!

2. What is the stvle of language used by Obama to construet his rhetoric in his
spesch’
3, What 15 the function of the rhetaric in his speech?

=2



CHAPTER 4

CONCLUSION

This weriting deals with the three relationships of theories, they are; the rhetoric

construction, the style of language based on the structure of sentence and the funcuion of

chetaric itscll, The writer tries o correlate these theories by examining 8 dala. Every

datum has the different construction of rhetoric and stvle. However, the function af

rhetoric remains the same. The thetorie Tunction is 1o affect and 1o persuade the hearer to

follow the speaker's idea directly of indirectly.

that:

1.

b=

By observing the 18 data and looking at the table presented, the writer concludes

The most occurrence of rhetoric construction i3 establishing credibility
persuade. This strategy emerges 8 tmes (4444 %4) from all data and followed by
using logic and evidence o persuade (3 times or 16.67%), Strategies for Adapting
ldeas to People and People fo Tdeas (3 times or 16.67%), using Emotion o
persuade (2 times or [1.2%) and wsing refutation (2 fimes or 11.11%).
Apparently, this strategy is the best way of Obama to make his rhetorie
persuasively, By telling his credibility. he can affect the hearer aftention 1o vote
for him in the Election Day. The phrase he ofien uses to arouse the hearer emotion

is 10T am president™.

Repetition and climax are the style of language which are often wsed in Obama’s
rhetoric (persuasive speaking). Repetition oceurs 7 time (38,89%) and followed

by Climax (6 times = 33.33%), Anticlimax (3 times or 16,67 %), Pacallelism



(once or 5.6%) and Antithesis (once or 5.6%), Obama often applied repetition o
arouse the emotion and 1o convinee his political followers {the hearer) 1o agree
with his objective in making change in the United States. And climax also has a
function to arouse the hearer emation. He tells the unimportant thing lirst, and

then in the last sentence, be reveals the imporiant thing emotionally,

Owverall, by secing the oceurrence of rhetoric construction and style applied, the
writer concludes that Establishing Credibility combined with repetition style of lanpuape
is the best stratepy of Obama to deliver his speech in order o persuade the hearers, The
function that ofien oceurs is persuasion. This function is supported by the notion of

rhetoric that is the art of persuasive speaking,
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