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ABSTRACT

This research aims at factor influencing customer decision in buying refill drinking
water in Padang. The sample of the research is the consumer of six RDW shop in Padang which
used 120 samples. The research uses primary data and secondary data. Primary data is
collected by doing guestionnaires distribution. Whereas secondary data is gathered from
literature review. Dependent variables in this research are Price, Product, Place, and Promotion.
Whereas buying decision as independent varighle. Quantitative te
t by using doubled linear regression with assisted by SPSS program application is used to
analyze the data. The analysiz of proposed model has met all goodness of fit indicator
requirement, so that can be accepted as research model. Specifically, the research found no
significant influence between marketing mix (4Ps) with buying decision. Price is the mast
dominant factor in marketing mix that influence consumers buying decision even though
marketing mix only influence 2%,
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CITAPTER I

INTRODUCTION

1.1 Problems Background

Advance technology in all aspect of human live make hve become easier, faster, and
complicated. Tn the same direction, human needs also unlimited make live become
complicated, so scientist try to fulfill all of it by using technology. Human needs for
clean water increased significantly because of population growth, in addition many

industries make water became polluted and reduce the availability of clean water.

New technology developed by scientist to make ready to drink water without cook also
can improve human health. The beginning of this technology only used in factory to
produced bottled drinking water. In 1973, Aqua Golden Mississippt Corporation began
their business to produce bottled drinking water. Aqua first bottled dnnking waler
product in Indonesia also holding 50% of market share. They profluced any kinds of
bottle ranging from 330ml, 600ml, 1500ml to gallon. However, factory cannot reach all
markets segment, this is because the price of botiled drinking water too high that can
reach by middle to low economy income. This opens a business opportunity for refill

drnking water (RDW).

Refill Drinking Water Shop (RDW) began in 2000°s in Indonesia where Jakarta 1s the
first province in Indonesia that use readv 1o drink water from RDW shop. This Is can

happen because of human and industries population highest than other provinces. Along



with the time, other regions also do the same thing. RDW only serve refill water for

eallon. Its make RDW really segmented.

Padang as metropolitan that has almost one million citizens also did. RDW business 1s
growing fast in couple of years. It is exist in almost in all of city corners. Recent data
(August 2008) from Padang Health Department shown, there are more 200 RDW shop in
Padang. In general, RDW fill middle to low market segment because of the price a gallon
of refill drinking water only 4000 to 6000 Rupiah / gallon. That price much lower than

factory, where price ranging from 9000 to 183000 Rupiah / gallon,

In 2005. Number of Padang populations reach number 801,344 people. It increases to
819.740 in 2006, with detail 410,580 male and 409,160 female. Padang population is

growth 2 25 percent/ year. Further information show at Table 1:

Table 1.1
Number Of Padang Population

Male Fema'le Tnfnl_ :i

Amount 2006 | 410580 409,160 819,740

| 2005 395711 405,633 | 801,344

, 2004 | 385,460 399,280 784,740
2003 380,040 385,410 765450 |
2002 357,487 376,934 734421 |

Sowrce @ BPS Siatistics of Padareg

Base on population density or demography the following locations: Bungus Teluk

Kabung. Lubuk kilangan, lubuk begalung, Kuranji. Pauh, and Koto tangah are Padang
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CHAPTER Y

CONCLUSION AND SUGGESTION

5.1. Conclusion

Research conducted to consumer buying Refill Drinking Water (RDW) existing in

Padang city, with rescarch locations in six location of RDW. Those are AIQRO,

MAXWELL. AIKES, RINDU ALAM, NANATECH, and DAFIT'S boundary Padang

city. This location choice pursuant to market drinking water refill is middle under

economic class. Method intake of samples that used is accidental sample as many 120

responders.

ta

_l.lJ

Price is the most dominant factor in marketing mix that influence consumers
buying decision even though marketing mix only influence 2%.

Regression square or R* = 0.019 or 1.9%, it means that the respondent variable
influence the dependent variable as much as 1.9% and the remaining 98.1% 1s
influenced by other variable outside the regression equation.

Variable product and place (distribution) have negative sign. It means respondent
not influence by product and the way of distribution. Product and the way of
distribution of RDW same between ones and other, therefore respondents have no
intention to loyal to one RDW shop. Price and promotion which influence the
respondent even so small. Between one marketing mix varable are interrelated,

so can be justified per tem.
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