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ABSTRACT

This research zims at examining empirically the impast of consumer Behaviar factors en biusiring decison
of Marlbarg cigarette in Fadang city. The sample of the research is the parsan who coRSUMe OF GVer Comns uime
Marlbora cigarette which used 100 samples. The research uses primary data and secondary data, Prima ry dita is
collected by doing questionnaires distribution. Whereas secondary data is pathered from Nterilure review
Cependent variables in this research is buying decision of Marlbora cigarette, product comparisan, decision |
making and repurchasing g5 infenvening voriobios, Whereas consumer behavior factors as independent vananls,
3735 pregram agplication is used to analyze the data. The analysis of proposed madel has mel all goodness of fi
indicabor reguirement, o thal can be accepted as research maodel, Specifically, the recparch lound some
Supported and unsupported foundings of proposed hypothesis. First, personal Factars have revesled h._-:,
insignificant contrary influence an buying decision of Marlboro cigarette. Second, peychological factors have |
revealed has positive weak influence on buying decision of Marlboro cigarette. Third, cultural factors e
revealed has insignificant contrary influence on buying decision of Marlbaro cigaratta. Fourth, social factors hawve
revedled has significant and positive influence on buying decision of Marlboro Cigarette. Fifth, consurner
behavior a5 a whale has revealed has positive influence on buying decision of Marlbore Cigarethe,
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CHAPTER 1

INTRODUCTION

L1.  Rescarch Backeround

MNowadavs, competition in business js becoming siricter along with the
lmereasing number of indusiry which purpose of fultdling the needs of every
customer 1 boeth goods and service  The uality bas become better in arder o
fdly satisfv the customer. Government helpsthe society wiake the better condition
i doing the etonomic actvity, by making Tules and regulations 1o control the
seenunie solivities, They have the effective il in ranning the development wl
econpmic,  wlich Baving the imewtion  loree  and stepping forward  the
indusirislizanon. hew make sare of mereasiog the level ol e for the Cilizen

Lhe oF the ndusirial sub-sector which is expurivicing refatively high
development s the clsretle nduse ne The develupment ol ciparetre industry
shows a relatively last growth, both in product size produced and also the number
al the producer This can be known by the eristing varieus cigaretle producers,
such as Cudang Garam, Disrum, Sampocrna Philijp Marris, Dritish American
Tobacco (BAT), and athers also the new CIETEING Clgarete producers such as u-
mild, m-mild; muaira, and oihers, approsinziely in the middle of year 2005,

Marlboro s one of best product of Philip Muorris Inc which is wanted

enough by the people of Padang City,



Padang City can make of one big eroush of market opportunity for this
cigaretle product because the size ol population increasing by vears. Wese
Sumatera province’s total citizens in year 2004 are 4,528,242 peoples; in 2003 are
4003 957 peoples and in 2006 gre 4.632 152 pecples (BPS Sumbar, 2008). Those
numbers shuws the significant increase in Padang city's population aromwih
Generally the most potential citizen to purchase cigarcite procucts is between gzes
af 20-44 vears. Because the percentage of citizen in age group of 20-d4 vears is

relatively has a biy amount among the ofher age wroups, describe in Figuere 1.1

Figure 1,1
Men Statistic In Padang City
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This ersterian is speciliel because ol |he assumplion that the people in
range of thiat age are pertained as the productive sge also the population i aue
wroup of 204 veurs old s big in the society Besides that, maketing department

of Philip Muorris Inc. states that the segmentation of Martborg cigarette is the

procuctive vounger groups, marketing is one of Philip Morris™ great strengths, and



CHAPTER ¥

CONCLUSION AND SUGGESTION

s chapter will explaim about conclusion of research. and suggestion for

latere condition

L

Conclusion

Based on discussion from the proyious vhapters, it is taken the conclusion as

!':_:l ||_'-'-.'. o

This research s done by susvey trouul spreadmy the quéstionets m order 1o
snos the respendent’s opinions which live in Padang city shout the mfluence
of eonsumer behsviera] factors on biying decision of Marlhoro CLEATENE.
Most respondents: are pues bBetwoen 25-35 vews, wlich s the tange of
yingsterage mesnwhile respondents shove 35 vears old & |ess presentation.
Based on ape ol respondents so ihat the seitmenletion of cigarente markey af
Marlboro 1s between ages 25:35 vears where inthis werm of ke 15 people m
produciive and consumptive terms

This research result coneludes that not all of the consumer behavioral faciom
have big influence on buying decision of Marlboro cigaretle. From existed

four fectors thar are personal factors, pevibological fectors, coltural fzcios
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